
CONSUMERS 

Synopsis of remarks for the Honorable Hubert H. Humphrey on 
ACTION FOR CONSUMERS. 

SUBJECT: 

QUOTES: 

Consumer Legislation 

ON CONSUMER CONCEH.N: "We are very well organizud 
in this country in our capacity as producers, b~t 
not yet in our capacity as consumers ••• The American 
cons~er cannot afford to stop short at the market
place. There a whole basketful of areas which we,
as consumers, must examine if we are to move from 
a defensive to an offensive position in consumer 
affairs." 

1. Environmental hazards posed by the manu
facture of certain items. 

21 Quality of television programming offered 
by makers of our favorite products. 

3. Public transportation and public utilities. 
4. Credit-data banks which accumulate infor

mation on individuals without their know
ledge--a serious invasion of privacy and 
one which can permanently destroy reputa
tions as well as credit ratings. 

LEGISLATIVE PROPOSALS: 
1. Consumer PriVflCY Protection Act; Would 

require credit reporting bureau to permit 
each individual to review his own fi e e and 
to correct errors. 

2. Unsolicited Credit Card and Merchandise 
Protection Act; Would prohibit distribution 
ot· unrequested credit cards. 

3. Establish an Insurance Study Commission 
to investigate rate making and general 
practice in the industry. 

4. Federal Trade Deceptive Sales Act which 
would enable the FTC to move in 1·ast 
against sales rackets. 

5. Establish a National Consumer Fraud Program 
under the Justice Department with a network 
of regional oft-ices to prosecute 1·rauds and 
swindles in violation of federal laws. 
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ACTION FQR CQNSYMERS 

By The Hooorable Hubert H. Humphrey 

~r awesane abundance 1B a tribute to the productivity of American 

eapitalism and the ingenuity of Ameriean businessmen and workers. Ye 

have no chronic shortages, no dreary sameness. na technological lags. 

Canpared to other countries, we live in plenty. 

The vast majority of our businessmen recognize that it is to th.ir 

advantage to sell a decent product at a reasonable price. Our credit 

transactions are usually fair • . Most services are as represented and most .. · 
~-·-.,.., · 

..... ---- . 
con~ers are in a position to exceraiae choice aod discretion in their 

purchases. 

But our system la by no meane perfect • 

. ' 
Though the consumer movement is growing both 1n scope and activity, 

it is yet to play a significant role in government decision making except 

in such limited activities u lobbying for 'rruth•In•Lending, or Truth- ' 

ln•Packaging, legislation • . 

'I'hese are important efforts and I do not mean to downgrade them • 
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We 11a1st for oxample, recognize and identify the ••--•- ••lltls 

va c diapoaal ayatama of many induat~iea. 

choice that determines what we aee••and what our children aee••in this 

marveloua electronic age. 

and so are the coat and quality of our professional aenicea••health ~ 

law and education. 

The emergence of enormoua cr·•••• • • •i:lll•• a serious threat to 

today's consumer. Networks of private investigators gather the most 

personal information about ~~ividuala without their knowledge••a serious 

invasion of pr:l.vacy-•and computer errors and rumor (fed into the computer 

as ~eta) can~!l .... _. ......... ~llllll_.ll .... llllli--~. 

These things require legal remedies that few of us can afford and that; 

in some eases, do not exist. So do some of the new sales techniques, 

' . 

including the mailing of unsolicited credit cards and unsolicited merchandise, 
J 

an unwarranted imposition on the recipients• More aer:l.ously. credit cards 

m.iled in thia fashion aometimea fail to roach thoae fo~ whom they were 

intended, and fall into unacrupuloua banda. 

To correct these abuaea, 1 think wa need a .111•••11111111•11111111 .... 11111~ 
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I think we need an : ~ ~ ~ ·~ . -; ....... .. -- ~ .... .. 

that would prtiiiMIIIIIIillll - • ·.i..__ • . ~ - .:i. - -

tlltllllll!l!i• and wculd limit 1iab1U.ty in the evant of unauthoriled use. Such 

lesislation could require that unaoltcited mercbandiae be considered a gift 

to the recipient. 

Another important area o~ ...... ~ .... ~ .. '-111111.-.ellll .... ~~ 

industry in -which the consUIIler is usually lesa than sure of what he pays for. 

I think the Congress should ~lllillll-•lllllllli _ _. _ _. • .,._ •• ._lfJII!b 

in.-lllfl .. -~~-illfii-Miki••~----=•2M-=•-•~ as well aa . 
~ 

vays to enable/)insurance consumer to filillll•••••••••••llll when '. 

shopping for inaurance, and to guard against fraud in the aale of mail 

order insurance. 

To protect consumer• against fraud and mi~representation 1 we need a 

. -
!..-. - ... )"t' .. 

••••••--••••••-••••- such as those in home 

improvements which•according to the Better Business Bureau•co•t the American 

conaumer over half a billion dollars last year. 

' It would need a network of local and regional bureaus · 

a tate and local agenciea in a COIIIDOil effort to r14 the nation •a urketplace 

of economic ~repreaentation and exploitation. 
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These are aome of tho major areas in '-lhich consumers can develop 

legislative recourse. And, if'••• •••IIIIII•IIQ.-•R!JIII!ItllPIIDP• 

We have 

But we must also-aa l said earlier-look beyond the marketplace and 

beyond the legialature, beyond our justified demands for product safety

for bottles lthat do not expl~e and fooda that do not spoil and appliances 

that do not short circuit and automobile& that do not fail u1 at crucial 

mements•we must. look too at quality • 

--.--· The environmental disruption from abundant production, the 

noise from our tmpressive transportation machines, the aquare miles of 

filth from our solid wastes •• these are all legittmate and ·necessary 

concerns for the contemporary consumer in the battle to preserve and protect 

the human experience. ~d they will. re~ire 1ndi~dual vi~~~ence trom 
.. 

each of ua in the decade ahead 
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